Exam Preparation Questions

in the discipline "Modern press service"

1. The history of the emergence and development of press services in Kazakhstan.

2. The role and place of press services in the system of public relations.

3. The essence of press services as a sphere of professional activity. 

4. Planning of the work of press services.

5. Regulations on the press service of the organization. 

6. General professional principles of press services.

7. Goals and objectives of modern press services.

8. Features of the institutionalization of press services in the system of public relations.

9. Structure and principles of organization of a modern press service.

10. Functions of press services.

11. Forms and methods of work of modern press services.

12. Features of planning the work of press services. 

13. Preparation and implementation of media relations programs.

14. Official duties of the press secretary.

15. Principles of creating a single information space of the organization.

16. Sources of information as the basis of the press service.

17. Forms and methods of work of press services with the personnel of the organization.

18. Methods and technologies of media planning.

19. Media relations as a subject area of ​​press services.

20. Methodology for choosing a channel of communication with target groups of the public.

21. Principles of formation of information and communication policy of state authorities and local governments, business entities.

22. Principles of building internal and external communication by the press service.

23. Features of professional communication of the press secretary with journalists.

24. Formation of a system of interaction between the press secretary and the head of the organization.

25. Criteria for assessing the competence of press service employees.

26. Principles of creating a resume as a positioning tool.

27. Basic rules for preparing and holding press conferences.

28. General principles of interaction between press services and mass media.

29. Principles of creation and distribution of press releases.

30. Information occasion. Principles for selecting facts for a press release.

31. Information regulation as a fundamental tool in creating a single information space.

32. Principles of interaction of press services with target groups of the public.

33. The role and place of the press services in the preparation and holding of public actions for key public groups.

34. Features of the work of the press services of commercial structures.

35. Features of the work of press services in public authorities.

36. Business protocol (service etiquette) as a factor in the professional competence of press service employees.

37. The role and place of press services in crisis situations.

38. Journalism in the system of press services. 
39. Media as an object of activity of the press services.
40. Legal field of activity of the press services.

41. Techniques for conducting a low-budget communication practice by the press service.

42. Analytical work of the press service.

43. Professional ethics of press service employees.

44. Codes of professional ethics abroad and in Kazakhstan practice.

45. Features of the work of the press services of the republican level.
